Suggestions On Marketing 

Through Organizations
You may wish to contact Churches, Charities, Service Organizations, and School PTA/PTO Groups etc. to gain their support and to ask them to help expose Child Shield, U.S.A. to their members or the community.  We strongly recommend that your first contact should be over the telephone.  The purpose of the call is to book an appointment for you to visit with them personally.  DO NOT try to explain or sell the Child Shield, U.S.A. program to anyone over the telephone!  The only purpose of your initial phone call should be to schedule a face-to-face appointment.

Initial Contact Phone Call

“Good afternoon, Mrs. Jones, this is (Your Name) with Child Shield, U.S.A.™ We are in the business of providing educational programs designed to help reduce the alarming number of lost, missing, abducted, and runaway children.  Every 30 seconds, another child becomes lost or missing.  This is a frightening problem, but we can safeguard our children through proper education.”
“Throughout this month, as a part of our Community Awareness Program, we are providing a free ten-minute Child Safety Lecture to Church Groups, Non-Profit Organizations and School Parent Groups.  This free lecture will teach you and your members ways to help reduce the risk that any of your children will ever becoming lost, missing, or abducted.”

“If we haven’t already scheduled our program for another organization on the night of your next meeting, we’d like to offer to share this important information with the members of (Name of Group You Are Talking To).  What is the date of your next meeting?  (Wait for reply)  Let me check our schedule to see if we can be there that evening.”   (If you are available for that meeting, BOOK THE APPOINTMENT.  If not, apologize for the scheduling conflict and ask if they would like to schedule the program for another night)
NOTES:  

If the person on the phone asks, “Are you trying to sell us something?”
Answer, “No, Ma’am, I’m not trying to sell you or your (organization, church, or school) anything.  We are offering this lecture as a public service.”
If the person asks, “Is this a fund-raiser?”

Answer, “Absolutely not!  We are in the business of protecting children.  Frankly, we don’t think that sending children door-to-door in strange neighborhoods to sell candy is in the best interest of the children’s safety.  In fact, in our lecture, we will share with you alternate ways for your organization to raise money without putting your children at risk.” 

